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Sharing…with a Billion Patrons

After Search, after Blogs, 
after Library Web sites, 

after Web 2.0  ……

What’s Next?



Sharing…with a Billion Patrons

What’s Next?

“2015 - the Web continues to evolve 
from a world ruled by mass media and 
mass audiences to one ruled by messy 
media and messy participation.”

- Kevin Kelley



Evolution 
…..sharing, privacy and trust 



United 
States
1,801

United 
Kingdom

970

Japan
804

France
821

Canada
921

Germany
846

6,163 
Respondents 34% Urban

31% Suburban

33% Small Town or Rural

382 U.S. Library Directors382 U.S. Library Directors

51% Male, 49% Female

Ages 14 to 80+

Statistical margin of error 
+/- 1.3% at the 95% 
confidence level
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The Tide - 18 months later
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e-mail Use

73%
2005
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Search Engine Use

71%
2005

2007

97%

99%

The Tide - 18 months later



30%
2005
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20%

The Tide - 18 months later



Library Web sites

The Tide - 18 months later

30%
2005

2007

20%



89%
4 years or more

The Tide – Raising All Boats
Years using the Internet

23%

35%

31%
4 to 6

10+

7 to 10

1%
< 1 year

9%
1to3 

Social Spaces

Le
ss

 t
h
a
n
 1

1
 t

o
 3

4
 t

o
 6

7
 t

o
 1

0

M
o
re

 t
h
an

 1
0



Social Spaces

70%

75%

80%

85%

90%

95%

100%

Canada United 
States

Japan France Germany United 
Kingdom

Total

Using the Internet 4 years or more

The Tide – Raising All Boats
Years using the Internet



Social Networking

The Wave – Social Spaces

Social Media



Social Networking

The Wave – Social Spaces

28%

Social Media

28%



Social 
Networking

Social 
Media

The Wave – Social Spaces



Visits to Social Networking Sites

71%
Once a week or more

37%
Daily

34%
Weekly

29%
Monthly
or less

The Wave – Social Spaces



What We Do Online

Browsing

Interacting

Creating



What We Do Online

Social Spaces

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

93%e-mail

Search 

Browse/ purchase items

Browsed / purchase books

IM

Browsing

85%

77%

56%

51%

Online banking 

Read a blog

Online question service 

Used chat rooms

Search/borrow from library site

Read e-books

Dating site

Interacting
58%

45%

40%

21%

20%

15%

10%

Total General Public

Social networking

Social media

Created Web page/site

Contributed other's site

Blogged or online diary/journal

Business-related social networking 

Creating
28%

28%

20%

20%

17%

6%



The “Universal” Wave
Top 100

Canada  73%
U.S. 73%
Japan 83%
France 76%
Germany 83%
U.K. 83%
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Social Spaces Motives

Motives



The Public Library Inquiry (1947-50)

“Where would you go to get information on 
nutrition?”

Motives



Social Networking Spaces: 
Why We Go There

Ages 14-21

My friends use the same site 80%

The web site is fun 56%

To network or meet new people 39%

Ages 50+

My friends use the same site 40%

To be part of a group or community 38%

The web site is useful 33%

Ages 22-49

My friends use the same site 63%

The web site is fun 40%

To network or meet new people 39%

Motives





Reasons for Creating Web Pages

Total 
General 
Public

To communicate with friends and family 37%

To write a blog and/or diary/journal 28%

To share photos 27%

To promote and sell products 21%

To publish my own writing or music 19%

To share information about homework 7%

To share information about an online game I play 7%

To share videos 6%

Motives
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How do you judge if electronic 
information is trustworthy?

Trust



How do you judge if electronic information 
is trustworthy?

Trust

86%



Feeling Anonymous

Trust



Staying Anonymous

Trust



Trust

Sharing “True” Personality



Trust

Sharing “True” Personality



Trusting Web Sites

48%

Trust Browsing/
Purchasing Sites

Strongly or somewhat agreeTotal Respondents

Trust



Trusting Web Sites

34%

Trust Social 
Networking Sites

32%

Trust Social 
Media Sites

48%

Trust Browsing/
Purchasing Sites

Strongly or somewhat agreeTotal Respondents

Trust



Who We Trust

19%

I trust the people I meet
in the library

45%

Total U.S. Respondents Strongly or somewhat agree

Trust

19%



Who We Trust

Total U.S. Respondents

I trust the people I meet
on social networking sites

I trust the people I meet
on social media sites

12%
21%

Strongly or somewhat agree

Trust



Who We Trust

Total U.S. Respondents

I trust the people I meet
on social networking sites

I trust the people I meet
on social media sites

12%

I trust the people I meet
through the online library

19%21%

Strongly or somewhat agree

Trust



Keeps Information Secure

Trust
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Privacy Windows



Internet Privacy

More Private

About the SameLess Private

Not Sure

Privacy Windows



More Secure

About the Same

Not Sure

Internet Security

Privacy Windows

Less Secure



Privacy

What is Private?



Privacy

What is Private?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

16%Books read

Subjects of interest

Items checked out online from a library

Items browsed for on an online bookstore

Items browsed for at a bookstore

Items checked out at a library

18%

18%

18%

19%

19%

19%

20%

21%

22%

28%

73%

Subjects searched on a library Web site

Subjects searched while at the library

Items purchased from at a bookstore

Items purchased from an online bookstore

Subjects searched on the Internet

Social security number

Total General Public Very or Extremely Private



Top Privacy Concerns — General Public

Privacy Windows



Top Privacy Concerns — U.S. Librarians

Privacy Windows



Privacy Windows



Sharing on  
Social Networking Sites

0%

10%

20%

30%

40%

50%

60%

70%

80%

Subjects
of interest

Birthday Personality 
attributes

Last
name

Sexual
preference

Books 
read

Self-
published

Telephone
number

Health 
information

Total U.S. Respondents Total U.S Librarians



Privacy Windows

Review the Web 
site privacy 
policy?

32%



Look for a Security Icon

Privacy Windows



What We Learned 
…….about implication for libraries?

View from the Sidelines

“Book” Branded

Messy Rules

Evolutions



What We Learned 
…….about implication for libraries?

“I believe libraries should provide 
informational not social interaction 

services.”

“I think that building social sites is a valid 
role for a public library, but not a 

university library.”



Is it the library's role 
to build a social networking site?

Base: Use the library

0%

10%

20%

30%

40%

50%

60%

Total U.S. Respondents Total U.S Librarians

Not SureNoYes



Why social networking is not the library’s role:
general public



Why social networking is not the library’s role:
Library Directors



Perceptions 
drive 

realities….



Library social network services - Users…

Library social network services - Library Directors…

Book Branded



Messy Rules

“Maintenance of privacy 
encourages people to 
research or borrow 

anything they would find 
useful.”

- U.S. Library Director, 56



1903
Mary Wright Plummer
Director, Pratt Institute Library School 
and the Pratt Library
presents first code of ethics for librarians

A long history 
of privacy

Privacy



Internet Privacy



Privacy

What we consider private

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

16%

18%

18%

18%

19%

19%

28%

17%

38%

25%

24%

39%

19%

20%

21%

22%

28%

73%

30%

35%

25%

27%

28%

87%

Books read

Extremely or Very PrivateTotal Respondents Total U.S. Librarians

Subjects of interest

Items checked out online from a library

Items browsed for on an online bookstore

Items browsed for at a bookstore

Items checked out at a library

Subjects searched on a library Web site

Subjects searched while at the library

Items purchased from at a bookstore

Items purchased from an online bookstore

Subjects searched on the Internet

Social security number



Messy Rules

In a way…the librarian is still kind of the 
gatekeeper.  We have our online catalog.  
We have all our stuff on our server... our 

Web page and we point to a bunch of 
difference resources that we pay for.  And 

we kind of maintain this little empire 
within our own network environment…

- Henry Bankhead
Los Gatos Public Library



Sharing…with a Billion Patrons

“Before long, I don’t think people will 
use the term “social network” it will just 
become ubiquitous.  People will expect it 
wherever they go online.”

- Brian Mathews

Georgia Institute of Technology

Origins, Evolution and Development



e-mail Users 

Future Waves – Social Spaces

543 million

Social Networking Users

484 million

comScore Inc.      WSJ 10/18/07

August 2007



Socializing e-Mail

YahooSpaceBook

“the world’s largest dormant 
social network”

-”Friend Finder”

-creating personal profile pages

-Birthdays

- e-mail (share) large files

97%
2007



Open the Doors

“It will be messy.”



Sharing, Privacy and Trust
in our Networked World

Discussion
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