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Wegeeklibraries
We’ve tested the campaign, we’ve created 

the materials and now we’ve made Geek 

the Library available to all U.S. public 

libraries. Interested public libraries can 

go to get.geekthelibrary.org for detailed 

information about how the campaign 

works, staff and budget commitments, 

and the benefits for participating libraries 

and local communities. Libraries that 

decide to implement the campaign 

receive initial training and full access 

to all campaign material, including art 

templates and supplementary guides. 

This chapter provides insight about how 

to get involved and how the campaign 

can benefit your community.
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Open to all U.S. public libraries

Libraries have the opportunity to localize this effective community awareness 
campaign to help their communities better understand the value of libraries and 
every individual’s role in library funding. The campaign has the potential to affect 
positive consumer behavior relating to library support—including increasing the 
likelihood to vote for a library levy or referendum. 

Detailed information about Geek the Library and how local implementation can 
provide many benefits is available on get.geekthelibrary.org. Libraries can submit 
a short online form, and a member of the Geek the Library team will personally call 
to answer any questions and discuss specific concerns. Libraries receive a kit with 
helpful materials, including a PowerPoint presentation to assist in introducing Geek 
the Library to key library stakeholders, such as library boards. A sample goody bag 
with various Geek the Library campaign materials, such as stickers and postcards, is 
also included. 

A simple, online participation agreement must be ‘agreed to’ in order to launch the 
campaign.

http://get.geekthelibrary.org/
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Support and free materials

Each library and library system is unique. Geek the Library field managers provide 
important advice about how the campaign may unfold locally based on specific 
circumstances of each library and library system. Often, field managers can suggest 
collaborations between libraries within close proximity or provide marketing advice to 
help encourage key library stakeholder approval.

Libraries that decide to implement the campaign receive initial training and full 
access to all campaign material, including art templates and supplementary guides. 
A comprehensive online Campaign Management Center is a one-stop resource for 
implementing Geek the Library. This password-protected Web site includes detailed 
guidance for every stage of the campaign, downloadable files, news updates and 
opportunities for participating libraries to share ideas and collaborate. 

Participating libraries also receive free printed materials to get started, such as 
stickers, bookmarks and posters. Full-color campaign handouts that provide the 
complete Geek the Library story are also included. Additional materials may be 
ordered for special events and activities.

Free field support is available for each local campaign with the focus on initial 
assistance with marketing strategies and launch. Beyond this point, field managers 
evaluate support needs on a case-by-case basis, and assistance may include phone 
calls, online conferences and on-site visits.
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While any U.S. public library is encouraged to implement the campaign locally, 
it is important to consider the budget and staff resource commitment. Money for 
advertising, especially newspaper and magazine, is critical in building necessary 
campaign awareness. There are many opportunities available for discounted or 
inexpensive advertising—including partnering with other libraries in your area 
that are also adopting the program. Field managers can assist in developing an 
appropriate budget and getting the most out of every dollar. 

The pilot findings demonstrate that advertising was a key element in building 
awareness in central Iowa and southern Georgia, but even libraries with small 
advertising budgets can be successful. The second group of pilot libraries, added 
after the initial launch in June 2009, had limited funds and found many creative ways 
to generate comparative awareness in their communities with unique combinations 
of marketing efforts (e.g., street lamp banners and taking part in local parades) that 
put less emphasis on paid advertising.
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Dedicated staff is key. Geek the Library is a community-based campaign—meaning 
the majority of promotional efforts should take place outside of the library. Having 
a consistent presence at local events, and developing media and community 
partnerships (with local businesses and schools, etc.) is necessary to effectively help 
the community learn about and make the connection between the campaign, the 
library and funding.

How Geek the Library works for your 
library … top 10 list

1. It positions your library as vital to individuals and the 
  community at large.

2. It serves as a reminder to the community that public library funding 
  should not be taken for granted, and that the library is a critical public  
  resource that helps people reeducate themselves, find jobs and  
  transform their lives.

3. It helps debunk public library funding myths and reminds the public 
  that the largest chunk of public library funding usually comes from  
  local dollars.

4. It provides a lighthearted approach to encouraging critical 
  conversations about your library’s need for support and funding.

5. It creates opportunities to build important relationships with influential 
  members of the community, and partner with community  
  organizations, local businesses and schools, which will have value in  
  long-term funding efforts.

6. It makes a full-scale and professionally designed awareness campaign 
  simple to localize and execute.

7. It provides the materials and advice needed to cut through the 
  marketing clutter and speak directly to the people who can provide the  
  kind of support you need when it counts.

8. It provides an opportunity to be part of the events and activities where 
  the public library may not be expected.

9. It builds advocacy and marketing skills that benefit the library well 
  beyond the campaign.

10. It provides new and exciting ways to connect with your community and 
  have fun.
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The most important commitment is the ability to demonstrate enthusiasm, embrace 
the bold look and feel of the campaign, and to have fun! This campaign is an 
opportunity to connect with your community like never before. Take advantage of it!

The need to successfully educate people about the library’s important position within 
the community infrastructure and its transformational resources is at an all-time high, 
and will continue to be critical for many years to come. By doing so, this campaign 
has the potential to affect whether or not local communities increase library support 
now and in the future.

Geek the Library is a great opportunity for any public library to get its community 
talking about the library and start important local funding conversations. 

Visit get.geekthelibrary.org for more information.

http://get.geekthelibrary.org/

