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The world is always changing.



BUSINESS TODAY…?!CHANGE?



BUSINESS TODAY…?!MORE LIKE 
IT!



FUTURE VISION





TW: Premium 
Online database with 

140+ trends and 

21,000+ innovations.



TW: Academy
Keynotes & 

workshops.



Powered by our 
global community,

TW: Insight Network



All based on our 
Trend-Driven 

Innovation 

methodology.



CHANGE



BASIC NEEDS



INNOVATIONS



EMERGING 
EXPECTATIONS



BASIC NEEDS
DRIVERS 
OF CHANGE

INNOVATIONS

THE 
SWEET

SPOT
NOVELTIES

MORE OF 
THE SAME

EXPECTATION 
GAPS





STYLE 
THEORY



GUILDERLAND 
LIBRARY



You live in an
Expectation 
Economy.



Tracking trends help you stay ahead of 
consumers’ rapidly changing 

expectations.



LOOK PAST THE 
RIDICULOUS



LOOK PAST 
FAILURES



Lightbulb Moment

A moment to stop and think.



STATUS
SANDCASTLES

MAGIC
TOUCHPOINT

FANTASY
IRL

VILLAGE
SQUARED

ON TO THE TRENDS!



Social Status







There are about 1.8 billion active 

social media users are in APAC. 

That’s more than half of the 

world’s.

We Are 
Social, 
January 2018



The #1 task Asians use their 
smartphones for is taking 
photos.

We Are Social, 
January 2018







Brands design experiences for the 
share-every-moment crowd

STATUS SANDCASTLES





Micro newspaper 
amplifies voices of 
the marginalized

TOKYO-
SHIMBUN

PURPOSE



Art museum hosts 
curated workouts

THE MET

SHARED EXPERIENCE





Homewares 
retailer's 
promotion 
simplifies cooking 
meals

IKEA

SKILLS





Library café’s 
menu features 
dishes adapted 
from cookbooks

COOKBOOK 
BAR & CAFE



How can you use the resources & spaces in your 
library to help people tell stories about 

themselves?











Escapism



APAC is the world’s fastest growing 

region in terms of eSports audience 

with numbers expected to climb to 290 

million by 2021 from 167 million in 

2017.

Newzoo, 2018



TABI KAERU



TABI KAERU



Media grows ever-more 
participatory.



Boundaries between real and imagined worlds are fading 
and 

in 2019, consumers will seek deeper engagement

FANTASY IRL



Partnership allows 
customers to have 
‘Breakfast at 
Tiffany’s’

TIFFANY & CO. 
AND TIONG 
BAHRU 
BAKERY 



For some people 
Beyoncé is more 
important than 
day-to-day reality.



Like this guy.



Museum launches 
tour based on 
Beyoncé and Jay-Z 
music video

LOUVRE



Smart watch sends 
fans match stats,
club news and 
‘nearby fan’ alerts

MAN CITY &
FANTOM



Gaming 
community raises 
more than USD 12 
million for charity

BLIZZARD



…TO THIS FROG



10th-grade students read only 10 mins a day 
in English class, but an astonishing 70 mins at 

home as they boned up on games.

Hannah Gerber, literacy researcher at Sam Houston State University



World of Warcraft are written at nearly 12th-
grade level, with a 2-6% incidence of academic 

jargon.

Constance Steinkuehler, games researcher at the University of Wisconsin-
Madison



What worlds do your target audience 
escape to?

How can you blur the boundaries further to 
engage and motivate them?



82% shopping queries in 2017 
were made on mobile devices.

Assocham & 
Deloitte, December 
2017



WHEREVER I AM



SNACKABLE 
CONTENT



Convenience

Delight



Consumers will expect to summon brand
touchpoints like they would a genie from a lamp.

MAGIC TOUCHPOINT



Access locally 
relevant services 
without 
downloading apps

WECHAT MINI 
PROGRAMS



There are 1 million mini programs 

after 1.5 years of development, vs 

500,000 published on the Apple App 

Store between 2008-2012.

ALD, July 2018





AR-powered 
restroom mirror 
allows consumers 
to buy beauty 
products

INTIME MALLS



Alibaba’s smart 
speaker can read 
bedtime stories

ALIBABA



Consumers create 
avatars to queue 
for virtual sneakers 
drop

NIKE







Think beyond convenience – how can you use 
technology to delight? Which touchpoints can 

you embed your services into?







Connection



69% Gen Z consumers feel ‘the 
people around them are not 
really with them’. 

Cigna & Ipsos, 
May 2018





THE SIMPLE LIFE



In 2019, consumers redefine connectedness and 
embrace new ways of doing community.

VILLAGE SQUARED



Airline’s 
translation seats 
connect travelers
at the airport

KLM





1 in 4 13-15 year-olds in India 
suffer from depression.

WHO,
April 2017



A school in rural 
Chennai, designed 
to like a village, 
focuses on 
teaching children 
how to be happy.

RIVERBEND 
SCHOOL



Beer brand bridges 

the generation gap 

in India

HEINEKEN







Street Debater kit 
encourages 
conversations and 
helps the 
homeless earn 
money

TOMO 
KIHARA







What can you do to your spaces, policies, 
initiatives & experience design to allow 

people to connect meaningfully?
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MAGIC
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TRENDS SUMMARY



JUST THE TIP OF THE 
ICEBERG!



WATCHING TRENDS IS NOT 
ENOUGH



APPLY!



APPLY!
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TRENDS SUMMARY



VILLAGE
SQUARED

MAGIC
TOUCHPOINT

NATIONAL UNIVERSITY OF SINGAPORE’S LIBRARY

A debater vending machine connected to 

a giant screen on the library’s wall for 

students to vote on issues and contribute 

their thoughts.

CAMPUS WHISPERS
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Share your 
babies!
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QUESTIONS?
nia@trendwatching.com


