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éWhy so important?



Awareness & Visibility



Your library Ą a modern, open 

and future-oriented institution



To communicate your digital 

services



To network with your users and 

community



To measure the impact of your 

efforts



A positive image, that also 

attracts new talent!



Internally

Externally



Å Create internal social 

networks

Å Share information, 

articles, news

Å Encourage 

participation from 

staff/students

Å Establish a social 

media policy

ÅMake sure the culture 

allows for open and 

transparent 

communication

Internally



Case Study: University of 

Southampton Library

Nicki Clarkson, Engagement Librarian

She/her

Email: nsc@soton.ac.uk

Twitter:@Nicki_SotonLib

@UniSotonLibrary
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Externally



Choose the right platform



Who will manage the accounts?



Choose a social media 

management tool



Tell a story



Use visuals



Use Influencers and word-of-mouth 

marketing



Encourage your staff to be 

your ambassadors!



Always listen to your 

AUDIENCE



Social media advertising


