Seniors adopt social sites

Social site use has soared among seniors. A third of American
seniors (34%) now use social media sites, up from just 9% in 2007.
Seniors report similar increases with social networking sites with
40% of seniors using social networking online, a 208% increase
over 2007 (13%).

Getting answers using ask-an-expert sites also increased by triple-
digit growth among American seniors. A third (32%) of seniors use
online reference to seek assistance with their information searches,
an increase of 300% from five years ago. Finding answers via ask-
a-librarian question services has not taken off with seniors; use is
just 3%, down slightly from 2005.

Seniors have caught up with younger Americans in their use of
e-mail and search engines. Five years ago Americans ages 65+
showed substantial usage of e-mail (69%) and search engines (59%)
but lagged behind younger age groups. Five years later, Americans
65+ now use e-mail (92%), search engines (86%) and other online
information sources at similar or even higher rates than the
younger generations.

Use of online bookstores and news sites has also increased for
seniors. Today, two-thirds of seniors use online bookstores (69%)
and online news sites (66%)—an increase from 41% for both
sources—exceeding use among the 14-17-year-olds for online
bookstores (58%) and online news sites (60%), and exceeding use
among 25-64-year-olds for online news sites (64%).
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Seniors have made substantial lifestyle changes |
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senior Americans expressed higher levels of concern for healthcare

and government aid compared to the younger generations. As
a consequence, seniors have made lifestyle changes. Half of
American seniors ages 65+ have reduced spending on dining out,
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and 40% or more of them have reduced spending on books, CDs,
DVDs (40%) and entertainment (42%).
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Seniors advise libraries

Seniors are the most satisfied with the library as is, but they also want libraries to
extend their hours.
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