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Libraries

• Provide 
systems and 
services to 
meet the 
information 
needs of 
differing 
groups
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Largest Demographic 
Groups

•Baby boomers (1945-1964)
•Cohort #1 (Born 1946 –
1954)

•Cohort #2 (Born 1955 –
1964)

•Millennials (1979 – 1994)
•Screenagers (Born 1988 -
1994)
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Who Are The Millennials?

• NetGens/EchoBoomers/

Gen Y

• Born 1979 - 1994

• 75 – 80 Million

• Generational divide
• 15-30 year olds
• By 2010 will outnumber 

Baby Boomers
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Screenagers

• Youngest members of 
“Millennial Generation”

• Term coined in 1996 by 
Rushkoff

• 12-18 years old when 
data collected

• Currently 15-21 years 
old

• Affinity for electronic 
communication

• Collaborative
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Data Collection

• Focus group 
interviews

• Semi-structured 
dialogue

• Individual 
interviews

• Online surveys
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Their Information Perspectives

• Information is 
information

• Media formats don’t 
matter

• Visual learners

• Process immediately

• Different research skills

• Multi-task
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How They Meet Information Needs

• The Internet
•Google
•Wikipedia
•Amazon.com

• Personal libraries



Expectations of the Screenager Generation
Boston – June 3, 2009

How They Meet Information Needs

• People
• Family members
• Friends
• Teachers/Professors
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What Attracts Them to Resources

• Convenience, convenience, 
convenience
• Available 24/7 

•Working from home

•At night or on weekends

• Immediate answers 

• Lack of cost 

• Efficient
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What Attracts Them to Resources

• Independence
•Prefer to do own search
•Use the Internet
•No librarian necessary

• Privacy
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Why They Do Not Use Libraries

Do not know…
• Service availability 
• Librarian can help
• 24/7 availability

Satisfied with other 
information sources

Intimidated by library and 
librarian

• Too difficult to use
• Takes too long
• Stereotypes
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Why They DO Use Libraries

• Databases
• EBSCO
• Lexis-Nexis
• JSTOR

• Online journals 
and abstracts

• BUT …
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• Do not know 
these resources 
are provided by 
the library
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Ideal Information Systems &  Services

• “Make library catalogs more like 
search engines...”

• “Make a universal library card 
that would work in all libraries.”

• “Space in the library to interact 
and collaborate - group study 
areas and areas to spread stuff 
out.”

• “Make the library like a coffee 
house.”
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Facilitators – Differences
Screenagers (n=146) vs. Others (n=235)

• Screenagers demonstrated these behaviors less 
often than Adults 

• On average (per transcript): 
• Thanks 
• Self Disclosure
• Closing Ritual

• On average (per occurrence):
• Seeking reassurance
• Polite expressions
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• Screenagers demonstrated these behaviors less 
often than Adults 

• On Average (per occurrence)
• Agree to suggestion
• Admit lack knowledge
• Lower case

• Screenagers demonstrated these behaviors more 
often than Adults 

• On average (per occurrence)
• Interjections/Hedges
• Slang

Facilitators – Differences
Screenagers (n=146) vs. Others (n=235)
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Barriers – Differences
Screenagers (n=146) vs. Others (n=235)

• Screenagers demonstrated these behaviors more 
often than Adults 

• On average (per transcript)
• Abrupt Endings
• Disconfirming
• Impatience
• Rude or Insulting
• Inappropriate language
• Goofing around
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What We Learned

• Communication critically 
important!
• Difficult process

• Generational differences add to 
complexity!

• Need user education for 
more realistic expectations
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What We Learned

• Libraries are trusted sources of information 
• Search engines are trusted about the same
• Screenagers

• Lack patience to wade through content silos and 
indexing and abstracting databases 

• Like convenience and speed 
• Do not view paid information as more accurate than 

free information
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What We Learned

• Books aren’t convenient to 
retrieve from the library

• Libraries are QUIET
• For studying
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What We Learned

• The image of libraries is…

BOOKS
• People do not think of the library as an 

important source of electronic information!
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What We Learned

Traditional Library Environment Millennial Preferences

Logical, linear learning Multi-tasking

Largely text based Visual, audio, multi-media

Learn from the expert Figure it out for myself

Requires patience Want it now

Metasearch Full text

Complexity Simplicity
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A library 
experience 
like the 
experience 
available on 
the web

Yes, libraries!
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What We Can Do

• Encourage & entice them to use libraries
• Creative marketing 

• Promote full range of services and systems

• Build positive relationships
• Regardless of format

• Face-to-Face
• Phone
• Online
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What We Can Do

“Make library catalogs 
more like search 
engines...”
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End Notes
This presentation is one of the outcomes from the project 

“Seeking Synchronicity: Evaluating Virtual Reference 
Services from User, Non-User, & Librarian Perspectives,”
Marie L. Radford & Lynn Silipigni Connaway, Co-Principal 
Investigators. Funded by IMLS, Rutgers University and 
OCLC, Online Computer Library Center, Inc. Project 
website: 
http://www.oclc.org/research/projects/synchronicity/

This presentation is one of the outcomes from the project 
“Sense-Making the Information Confluence: The Whys and 
Hows of College and University User Satisficing of 
Information Needs." Funded by the Institute of Museum 
and Library Services, Ohio State University, and OCLC 
Online Computer Library Center, Inc., the project is being 
implemented by Brenda Dervin (Professor of 
Communication and Joan N. Huber Fellow of Social & 
Behavioral Science, Ohio State University) as Principal 
Investigator; and Lynn Silipigni Connaway (OCLC 
Consulting Research Scientist III) and Chandra Prahba
(OCLC Senior Research Scientist), as Co-Investigators.  
More information can be obtained at:
http://imlsosuoclcproject.jcomm.ohio-state.edu/

http://www.oclc.org/research/projects/synchronicity/
http://imlsosuoclcproject.jcomm.ohio-state.edu/


Questions & Comments

Lynn Silipigni Connaway
connawal@oclc.org
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